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by <plancestry 14 CITY PAGES) = February 24, 1999 Dick Quinn was in a cranky mood on October 20, 1978. The 42-year-old had survived a heart attack and bypass surgery six months earlier, but to him it seemed his recovery was not going well. He had no energy, no verve, no spunk. He often found himself weak, stum- bling into magazine racks while walking through drugstores. Now his cardiologist at St. Mary’s Hospital in Minneapolis, who'd been telling him that he was doing fine, just fine, had grown exasperated with Quinn’s complaints. As Quinn would later 

recall, the doctor finally told 
him: “What do you expect? 
They took your heart out of 
your chest, stopped it, cut it, and 
sewed on it. You can’t expect it 

to run right.” / 
That was the day Quinn decid- 

ed to liberate himself from the 
confines of traditional medical 

care. He had bumped into an 
acquaintance a few months ear- 
lier who'd told him, “You look 
terrible. You need Capsicum—
cayenne red pepper.”At the time, 
Quinn had dismissed the sug- 
gestion as “some weird voodoo 
medicine idea,”as heresy being 
proffered by a “leftover from the 
60s.”But now he thought back 
to her words, and drove directly 
to the general store in Somerset, 
Wis., where he bought a 69-cent 
can of Fairway-brand cayenne 
pepper. Once home, he 
emptied some cap- & 

prescription in the 
medicine cabinet, 
filled three with the \ 
pepper, and swal- 
lowed them. 

Nothing happened 
until the next morning, & 
when Quinn awoke animated 
with renewed energy. “I have 

never gone back to the doctor,”
Quinn would later write in his 
memoir. “He has nothing for 
me.” For the next 16 years, he 

eschewed prescription drugs and 
mainstream medicine in favor of 

his own self-styled herbal reme- RR Ke rue ee ee oe, oe Se ee ee em 

dies for cardio- 
vascular health: 

“Every single day 
I bet my life on 

Cayenne. I put all 
my chips on it.”

For his heart, 
and eventually for 
his livelihood. 

During the 1980s 
Quinn ran a 
direct-mail busi- 
ness in uptown 

Minneapolis with 
partner Charles 

Langley, who 
would later 
become his son-in-law. Quinn had 
always been a freelance writer, 
scripting text for direct-mail pitch- 
es, catalog copy, and the like. His 
breezy style of writing and his 
easygoing, gregarious personality 

7 independent, 
entrepreneurial 

spirit: Back in the 
60s, he’d operated a 

) little business selling South 
American squirrel monkeys through the mail. Quinn’s pro- 

motional instincts were second 

nature, but he didn’t find the per- 

fect pitch until the idea of selling 
cayenne capsules to the ailing pub- 
lic hit him. “He wanted to start 

telling his story about heart disease 

Heartbreak to page 16 

by Burl Gilyard 

Twin Cites entrepreneur 
Dick Quinn believed 

in the healing power of 
cayenne pepper. But 

in the four years 

since his death, the 
wrangling over rights 
to his five-alarm cure 

has been anything 
but therapeutic. 
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Night Time Caps, Tick Attack, Skeeter Skatter, 
and others. Finally, Quinn granted the compa- 
ny ownership of the names of the products. 

Quinn simultaneously transferred 51 percent 
ownership of Heart Foods to his then-wife 
Paula, and 19 percent each to Watson and to 

Quinn’s son Foley, both of whom were work- 
ing for Heart Foods at the time. The remain- 
ing 11 percent was 
divided among his 
other four chil- 
dren. While the 
division wasn’t 

exactly equitable, 
it reflected Quinn’s 
bedrock beliefs in 

the idea of keeping 
business primaril 

the logic by which 
he divvied up the 
company set the 
stage for defections 
from Heart Foods 
and the su 

legal squabbling 
about just who had the right to use Quinn’s 
story to promote their products. 

According to Watson, Quinn had told him 
once that he would be turning the company 
over to him and Foley Quinn. “He hadn’t dis- 
cussed the stock, but he had told us that we 
would be running the company,”says Watson, 
who claims that Paula Quinn hadn’t been 
involved much in the day-to-day operation 
of the company prior to March 1992. Foley, 
who'd been overseeing production for Heart 
Foods, confirms Watson’s version of events, 
and further says there was some confusion 

about whether his eventual share was actually 
19 or 23 percent. For her part, Paula Quinn 
says she had a major hand in running the com- 
pany prior to Quinn transferring it to her. 
Whatever the case, Watson and Foley Quinn 
would both ultimately exit Heart Foods to 
start their own mills. 

(except for the ime su of cayenne), 

health -published author of Left for 
Dead, president of the R.F. Quinn Publishing 
Company, and avatar of high-heat cayenne. 

U.S. and 

Canada. 

eft for Dead reads like nothing so much 
as a letter to a friend. Perhaps that’s 
why it would later win so many con- 

verts; family and friends say Quinn had a nat- 
ural gift for letter-writing. “Whenever he had 
a problem, he would try to solve it usually by 

Langley. “The most amusing one was one to 
someone who was stealing his newspapers. 

said, ‘If you don’t mind, could you please 

1am ready to read it?””Quinn went on with a 
list of which sections he most wanted to read, 
which ones the thief could keep for himself, 
and which coupons the ink-stained crook 

stopped immediately ”says Langley, 
who adds that Quinn and the newspaper 

smuggler eventually became cordial. “He made 

ping " 
Left for Dead also reflected the family nature 

of Quinn’s business; daughter Shannon con- 
tributed the section on herbs, while son Colin 

a success, but 

Dick Quinn willed it into one. In the 18 
months after it hit the market, Quinn app 
on more than 150 radio talk shows, up 
the life-saving virtues of cayenne. In 1994 his 
so-called Left for Dead Tour included over 

50 cities in the U.S. and Canada. “He'd travel 

on the cheap. In the airport he’d be lugging his In 1994 his so-called Left for Dead Tour included over 50 cities in the 

garment bag and two big boxes of books 
around,”recalls Colin, who believes the regi- 
men took its toll on his father’s health. 

But Quinn had a knack for staving off 
exhaustion. Every morning he'd pin a carnation 
to his jacket, because, his old business partner 
recalls, that made every day a special occasion. 
“Dick Quinn was the kind of guy,” fig- 

ures, “who would go 

through hell and come 

carnation on rm 

In the wake of Left for 
Dead’s success, Quinn 
began to envision the 
work as the first vol- 
ume of a trilogy. He 

planned to call the sec- 
eS ond installment Not 

Dead Yet, and the 

The original book was 
often promoted as 
having sold more than 
250,000 _—copies, 
though that figure has 

become a subject of contention in the Quinn 
Publishing lawsuit. 

Amid this whirlwind of activity, and perhaps 
because of it, things on the home front had 

become anything harmonious. In 1993 
Quinn, in the process of obtaining a divorce 
from Paula, moved to San Clemente, Calif. 
where his daughter Kelly lived. RK. Quinn 
Publishing was still under his control, but he 

was often on the road promoting the book. The 
company remained headquartered in 
Minneapolis, and he left his friend Al Watson 
in charge of it. 

Watson, who had left Heart Foods in 1992 

over disagreements with Paula Quinn, started 
Cayenne Trading Company in 1993 with his 
mentor’s aid and blessing. Watson had sold 
out his 19 percent interest in Heart Foods to 

Quinn Publishi palin Teathag diaeed 
the same business address. The following year, 
Quinn assisted his oldest son Foley in starting 
Quinn Naturals in Wisconsin. Both of the 
lawsuits that followed Quinn’s death trace 

their roots to this period, when the number of 
inn-connected companies mushroomed. 

“Money really didn’t mean a lot to him—he 
was more interested in just helping people,”
recalls Foley Quinn of his father. “He devel- 
oped a number of formulas and gave us a 
license to use his name and formulas.”Quinn 
says he employs a staff of 15 people and cur- 
rently sells 12 mostly cayenne-based > 
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Watson, who now runs Ca‘ ne Trading, 
including the accusation jat Watson hi 

HEARTBREAK from page 17 

products. “One of the ‘things that we found out through our surveys,”he notes, “is that there 
was no name that was more recognized with 
cayenne than 

lishing compan: ee rights to his name, 
signature, and li ; Paula would head Heart 
Foods. Quinn, even then, was not a rich man; 
the court filing lists his annual income at 

$1 million in publishing proceeds 

Acquaintances still recall his love for old, rust- 
ed-out convertibles that barely ran. Langley 
remembers Quinn once buying a 1960 
turquoise Falcon convertible for the grand sum 
of $268.18: “He drove that thing around like he 

was the captain of the finest yacht on earth.”
By late 1994 Quinn’s health was failing again. 

He’d been down at a convention in Orlando, 
Fla., pushing Left for Dead, when he started to 
have trouble breathing. Once back home in San 

Clemente, he began suffering from chest pains. 
Quinn’s family convinced him to see a real doc- 

pe a 

A business trip sends Wally, 

Alice, Dilbert and Dogbert 
to a “4th-World Country.”

1994. It was during that 
visit that he learned he 

had congestive heart 
failure. The physician 

told Quinn that his heart 
was “enormous” and 

beating 240-300 times a 
minute; he couldn’t 

understand why the 
thing hadn’t given out 
already. Even with that 
diagnosis, Quinn lived 
for nearly another year. 
He died, a relatively 
young man, in 

California on September 
3, 1995, of a ruptured 
aortal aneurysm. 
There were two memo- 
rial services, one in 
California, the other in 
his hometown of 

Faribault, Minn. In 
accordance with his 

A wishes, Richard Foley Quinn’s ashes were 
scattered over County 
Clare, Ireland. At the 
time of his death, he 
didn’t own a home ora 

running automobile, 
and had no health insurance. “He was never a 
very materialistic or numbers-oriented per- 
son,” says Colin, who lives in Florida and 
serves on the board of R. F. Quinn Publishing 
Co. “And I think that’s maybe what lead into 
some of the litigation that followed.”

_—

pepper-red Camaro with “Cayenne”

South Minneapolis headquarters of 

dried peppers hang on the wall, pepper-pat- 

terned rugs grace the floor, and copies of Left for Dead are stacked in a neat pile ona table. 

Paula Quinn’s eyes sparkle, framed by her 
ash-blond hair, when she talks about her late 
ex-husband. “He was a colorful character,”
she enthuses. “I always used to call him a 
free bird, because he was very free-spirited. 
He had the most charisma of any person I’ve 

ever met. He was the most Seedie honest 
person I’ve ever met—a creative genius.”

Still, the cayenne guru was no model for 
healthy living. “He would start his day with 
three or four fried eggs, bacon or ham, coffee, 
five or six Power Caps,” she recalls. “In his 
book, he calls himself Mr. Cheeseburger.”
Aerobics? Forget it. “Cayenne is what kept 
him alive.”

And it is cayenne that’s driven Quinn’s 
family and friends into court. Seven months to 
the day after Quinn died, Paula Quinn, pres- 
ident and majority owner of Heart Foods, 
sued former employees Al Watson and Foley 
Quinn in federal court. The crux of the claim 
was that Quinn Naturals and Cayenne 
‘Trading were wrongfully trading on the good 
name of Dick Quinn, All three companies 
had been started by Quinn or with his assis- 
tance, and all three still sell cayenne-based 
products. Heart Foods presented a host of 
allegations, including misappropriation of 
trade secrets, deceptive trade : practices, copy- 
right infringement, and “injury to business 
attorneys sought to stop the other two com- 
panies from using her late ex-husband’s name, 
in addition to seeking damages for lost busi- 
ness, 

Although Quinn himself seemed to live a 
seat-of-the-pants existence, the Heart Foods 
case argued that in the matter of his legacy 
there was a bundle of money at stake. The 

Heartbreak to page 21 
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company estimated that lost sales during the 
eriod from 1994 to 1996 totaled “at least 
784,000,” and blamed the shortfall on unfair 

competition from Cayenne Trading and 
Quinn Naturals, The same filing contended 

more than $1 million annually in 1994 and 
1995, were now down an estimated 35 percent 

from projections. 
Even though Paula 

Quinn sued both her 
former stepson and 
Watson, she con- 
cedes that her ex- 
husband “would be 

saddened by the law- 
suits, because I think 

he oo consider it 
expending negative 

flict of any kind, and 
he certainly didn’t 

Nearly two years 
after it was filed, the 
case was dismissed 
this past March. U.S. 

District Court Judge 
Michael Davis wrote, 

“The record clearly 
establishes that 
Heart Foods pos- 

sessed no rights in 
the name, signature, and likeness of Richard 
Quinn at the time that Defendants left their 
employment with Heart Foods and began 

their own companies.”In the aftermath of the 
case, Heart Foods faces a new dilemma: Paula 
Quinn says she owes her attorney $105,000 
for her lawsuit but is on the financial rocks 
and expects she’ll be sued soon to collect on 
the debt. 

Looking back at the action against him, 
Foley says, “It was a frivolous lawsuit.”He 
believes it was designed simply to “inflict 
harm on my business”

and charges that she 
sent copies of the com- 

« my 

eno F Quinn 
still holds his interest 
in Heart Foods, but 
says he’s looking for a 
way to divest. 
_ Paula Quinn still 
incorporates Quinn’s 

ny’s Web site and 
brochures. To write her 

but res that, in 
terms of business strat- 
egy, it makes more 
sense for him to build 
his herbal co 

Quinn at every turn, 
particularly when 

another bears 

its marketing materials, and at conventions 
sets up floor displays with his photo herald- 
ing “the most recognized name in cayenne.”

s if that skirmish weren't enough to 

Shannon, who runs the now-California- 
based R.F. Quinn Publishing, sued Watson and 
Cayenne Trading in June 1997, also in federal 
court. At the time of Quinn’s death, his assets 

essentially consisted 
of the publishing 
company, which was 

placed into a trust 
with Shannon and 

Watson serving as 
co-trustees, Shannon 

became president of 
the company, and 
Watson retained the 

titles of vice presi- 
dent, secretary, and 
treasurer, But the 

acrimony between 
the two reached 

fever pitch not long 
after Quinn’s heart 
quit. There were 
arguments about 
how the company 

umous 

ve Death by Deception 
book, which includ- 

ed a few brief pieces penned by Quinn, and 
and Colin and Watson. 

Watson, who had moved his Cayenne 
Trading to Sebeka earlier that year, resigned as 
an officer of the publishing outfit in August 
1996, amid a heated fax battle that continued 
unabated. In a November 1996 letter to 

Shannon Quinn’s counsel, Watson wrote, 
“Your client has suggested I deal directly 

Dick Quinn’s name in _ caused by their 
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with her. I would rather freeze to death.”Later he 
offered an analogy of her tactics: “Like Hitler, her 
timing has been impeccable, and like Hitler, she 
is oker”Sil ue poet 4 in: her hardened a, waxed ying, “Shannon is full of shit.”Se 

hijacked something in the neighborhood 
of $1 million from Quinn Publishing and that he 
had commandeered a mailing list of 9,000 names 
for the sole benefit of his own business. As part 
of the calculation for the allegedly missing 
money, the complaint contended that 250,000 

copies of Left for Dead had been sold from 1992 
to mid-1996. Everyone seems to agree that did hove a ad tevtacgiacie Ghenaon 

Watson for the state of the company she 
inherited, while Watson points to Quinn's free- 
wheeling bookkeeping. 

Were Quinn alive today, Watson figures, even 
ee Pepper ola likely distress about wranglings 
between his and friends. No, he says, 
“Dick would be si Foley. sas in oldorson, he 

considered me his best friend, and his ex-wife 
waited until after he died to sue us. And his 
daughter is trying to hold us accountable for the 

Moon Aly Gnnele"Tdan kd tank g > 

that we're doing the right thing. The reason we 
did it is to try and preserve his legacy, which is 
what we've always been about.”As part of her efforts to do j jan het, oe devotes wack of he 
time to promoting Left for Dead, as did her 
father before her. editions of the book 
have been published since his death, and a con- 
scious decision was made not to add 
indicating that Quinn had indeed “The 
consensus was, don’t change a good thing,”

Shannon says of the immortalizing strategy. 
As part of the defense in the second lawsuit, 

two accountants retained as witnesses by 
Watson’s attorneys filed an analysis with the 
— of the publishing company’s business 
through the end of 1996. Their contention rest- 

Sohne inion that the records were too sloppy to Pa out exactly what had gone on; ihe rubbed the Snes records “a tiedtee- aise mess”that offered “scant basis for his- 
torical analysis of Quinn Publishing’s financial 
activities.”The report goes on to note that “it is Were Quinn alive today, even a bucket of cayenne pepper pills wouldn't soothe his likely distress about the legal wranglings. 

the Quinn Publishing fund abe sco apend to to 
as he pleased”—whether for business or per- 
sonal expenses. In reviewing checks written 

from the company, the accountants found stacks of checks “written to cash, Dick Quinn's chil- 
dren, for items which appeared to be personal in 
nature, to Alan Watson, and to or on behalf of 
Cayenne Trading.”

Shannon Quinn remains determined to prove 
to the cayenne-loving public that Watson has 

sa rather than honored Dick Quinn’s lega- Y father] ae on as oy) = of Quinn Pu as a legacy for hi 

+: 2 ey “ae 

friend,”she says. “Basically, [Watson] siphoned 
off all of our resources to his company. He inter- 
posed himself between us and our own cus- 

tomers and really damaged our business. He squandered our potential.”

Watson were dismissed. The remaining counts 
still include a copyright dispute, breach of fidu- 
ciary duty, wroi conversion of assets from 
Quinn Publishing to Cayenne Trading, unjust 
enrichment, and plain old defamation. From the outset, Watson Se counterclaimed defamation 

and nonpayment of royal- 
Deut by De portion of De. Deception. Both 
sides are due to file their 

final, pretrial motions with 

Barring or set- 
tlement, the case could 

na reach trial later this spring, Devin Quinn, 34, worked 
{ i y), at Heart Foods from 1991 to 1998, when he excused 

himself from any family 
business; he’s still waiting 

for all the hotheads to cool off and the bitter 

lawsuits to blow over. Devin recalls that during a 
visit in California in 1995, his ailing father pre- 
dicted what would come to pass: “He said that he 
knows there's going to be at least three lawsuits shir he ditake hae ee re up to number two.”

here’s a video of Dick Quinn on the 
stump, in 1993, at the Cancer Control 

Co: erence in Pasadena, Calif. It’s ates- 
timonial, straight and simple, to the miraculous 
curative power of cayenne. In it, Quinn stands 
alone onstage before his live audience. He’s just 

a ee ee 
ss —- 

© 12”, 13", 16”toms, 
22" bass drum, 
51" x 14”snare 
#39373 

Cymbals optional 

February 24, 1999 CITY PAGES 23 

low-key patter, the out-of-body that 

comaesantahepsemte eons aE terings of his Dark Ages cardiologist; aod das then ~ pure dumb-luck discovery of the pow- 
ers of capsicum. 

Even as he talks, the Minnesota native’s folksy, 
lemme-tell-ya delivery style is peppered with 

pore and self-deprecation, drawing steady ter from the assembly. With his frosty hair capt etsila, coud gies iox TV paachtaal. 
His eyes dance as they scan the crowd; he’s dealin y iechehtidsc veownetiiee viased aieig oe boo 
As ot poles be hoi ee cne ae Dead for see. He’s memoir, of 

course, but says he couldn't care less if his listeners buy it. $isieet isola thdtato hens biel ob 
wants to save their lives. 

Quinn hasn't, Quinn 
get calls from people who've just read hi oir and think he is still ston poate el 

have granted him oeetie Ales al ook, currenly in its 1th 
edition, makes no mention of the author's demise. 

Life, as a rule, sells better than death. And every 
corner of the late Quinn’s balkanized empire 
sells what Quinn sold: hope. 

In January of 1995, shortly after learning he 
between doses of cayenne, jotted a quick note 

to his sister. It offers a snapshot ee good humor even in perilous times, and 
no particular concern about profit matgins, 
sales strategies, or his own | : “As for 
now, it did stop raining and it’s going to be 83 today, Why core cP Visit our Web site: www.marsmusic.com 


